
Abstract 
ICTs are accelerators and amplifiers of change. They are redefining how we interact with each 
other and the world around us, a specific application is social media, which facilitate real-time 
communications, data exchange and immediate feedback by institutions to stakeholders and vice-
versa. In order to apply the principle of inclusiveness, the current Ecuadorian administration, with 
18 months in the power, has adopted the slogan "the government of all" to spread their activities 
through the public administration institutions. One of its main communication channels is social 
media through the microblogging platform of Twitter. Where public institutions and political 
leaders are sharing their daily activities through posts, videos, images and so on.   
 
The main purpose of this paper is to identify in Twitter during the period of 30 days (October 2018) 
how often is used the hashtag #ElGobiernoDeTodos (translation, The government of All) for which 
Ecuadorian institutions, in what contexts, and in what type of themes. As well as recognize if there 
are persistent themes into the analyzed posts to assume whether there is an agenda through that or 
it is just an individual effort from every institution to fulfill their communications need for sharing 
information.  
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et’s users has generated more and diverse



n the citizens’ rights. 

not necessarily touch the issues that citizens demand, and only one in ten mayors’ responds to the 

the public institutions have started to open their Twitter’s account since 2009. As the case of The 

Assembly and other political actors have their own twitter’s account as well.



“the sum of these structural and cultural 
changes is often referred to as a shift from a mass-mediated public sphere to a networked public 
sphere”

touch with people, in an immediate and direct manner. Jenkins exposes in his book ‘Convergence 
Culture’ "where old 
and new media collide (…) where popular media intersect with corporate media, where the power 
of the media producer and consumer interact each other in unpredictable ways"

La patria ya es de todos Avanzamos patria
La patria vuelve
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