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The Journal Digital Psychology is conceptualized as a scholarly
journal and a platform for knowledge transfer at the interface be-
tween digitalization, new media, and psychology as well as related
disciplines (e.g. psychiatry, communication science). The key top-
ics of the journal include current research, applied science and
practice, and upcoming technological developments in the field.

Digital Media in Psychology is a rapidly growing field and
there is a strong need for increased focus on research synthesis
to strengthen scientific evidence for emerging theories, methods
and therapeutic interventions. Therefore, Digital Psychology aims
on the one hand to highlight qualitative and quantitative reviews
as well as practitioner reviews (opinions, clinical practice), and
on the other hand to foster discussion and exchange about per-
tinent topics and issues in this developing area of research. Fur-
thermore, we welcome research on the influence of technology
on children and adolescents, with a particular focus on clinical,
social, and economic impacts. We sincerely hope that these top-
ics will become an integral part of our journal.

However, the journal’s scope is not limited to these subjects.
We also invite scholars working on other topics in the broader
field of Digital Psychology (e.g. e-Learning, computer-based as-
sessments, computer-mediated communication, Virtual Reality/
Augmented Reality) to submit their research.

The journal comprises two issues per year and includes arti-
cles (reviews and original research, letters, and spotlight-com-
munications) in English and in German. Professionals with an
interest in a psychological perspective on digital media will find
this journal to be of great interest.

Digital Psychology will provide rigorous peer-review by ex-
perts in the field and an editorial board covering a broad range
of research topics. Moreover, this journal will be archived in
PubMed Central and other full-text repositories.

We strongly believe that Digital Psychology is a valuable ad-
dition to the existing journal landscape on digital media. We are
convinced that our collaboration with authors of high quality
research, esteemed expert reviewers, and an engaged reader-
ship will ensure the success of this journal. We hope that Digital
Psychology will provide not only a platform for open discussion,
but also create fruitful ground for promoting novel insights and
developments in this ever-changing area of research.
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